Get the word out!

Educating your employees about investing in the community is one of the most important factors that contribute to successful employee campaigns. Here are just a few examples of how you can get the word out about United Way:

· Involve your CEO in your campaign: send a personal letter encouraging participation (a sample letter is included) and a personal letter to selected individuals encouraging giving at the Leadership level ($500.00 and above).
· Visibly promote the campaign at your worksite. Use United Way banners, posters, goal thermometers, etc. to make campaign and its progress visible.

· Distribute United Way brochures.
· Show the United Way campaign video during employee meeting(s) and/or run a continuous play UW video in break rooms or on central television access areas.

· Illustrate how a certain amount is broken down to a few $’s per pay period when using payroll deduction.
· Submit information, personal stories, or other United Way information for use in your employee newsletter.

· Utilize e-mail communications: send informative, motivational e-mail messages throughout the campaign.

· Go on an employee tour of a UW partner agency and photograph employees and recipient of services. After tours, send photos with employees’ quotes about how they felt about the tour and what they learned. Include this and other UW information in your employee newsletter or ask representatives to speak about the tour at employee meeting(s).   
· Encourage employees to visit the UW website (www.uwkc.net) Add a UW link to your website and let people know that UW is a proud part of your company’s commitment to our community.
· Be sure to thank your employees for their participation: send personal, handwritten thank-you notes to all employee givers, when possible.  
